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M.E“m I e
For Sessi b
Sions 2025-26 and 20262027 SCHEME OF EXAMINATION

Semester [

Hours
Per :
Name of Subject Week | Internal | External | Total | Credit

Management Concepts &
MC101 Drﬂﬂmuhuna! Behaviour 5 70 100 £l
5
gerial Decisions —

Research Methodology & Statistical

MC104 Tﬂchnmugs
FLECTIVE PAPER {ANY ONE ROUP)

ROUP-1 : ACCOUNTING GE
Accounting Theory and International 2 a0 70 100 3
MC105 | Accounting
GROUP-II: FINANCE - o =TI L
MC106 Finﬂ.nl::'la_:-;::"fﬂﬂ“m 180 420 600 30
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Semeste r-|

rime Allowed: 3 Hoyre NESS ECONomics

period per week: 5 Max Marks; 100

Pass Marks: 352, External Assessment: 70

Credits: § Internal Assessment: 30

Course Objectives: T :
+ The abjective of this course Is to apply micro economic concepts and

techniques in ey
tools of stand ::ua’l-:[ng business decisions taken by firms. The emphasis is on explaining how
ard price theory can be employed to formulate a decision problem, evaluate

alternativ
& courses of action and finally choose among alternatives.

Instructions for Paper Setter/ Examiners

The question paper will consist of three sections. Sections A and B (consist of Unit | and Il of the
syllabi respectively) will have four questions each from respective units and candidates are
required to attempt two questions each from section A and B. gach guestion in section A and B
shall carry 12 marks. Section C will consist af 12 short-answer type questions of 2 marks each,
which will eover the entire syllabus and the candidate are reguired to attempt any 11
questions.

UNIT-I

Businecs economics: Meaning, Nature, Scope and significance r;nf business econarmics.

Fundamental Concepts of Economics: The Incremental Concept, Time perspective Concept, The
Opportunity Cost Concept, the Equi-marginal Concept, The risk and Uncertainty Concept

ning, Law and determinants of demand, Elasticity of demand: types of

Demand Analysis: Mea
f Demand, Significance of elasticity of demand

elasticity, Methods of Measu ring price Elasticity o

Theory of Consumer Behaviour: Cardinal Utility Analysis: Law of Diminishing Marginal Utility,
“Law of Equi-marginal Utility and Consumer Equilibrium with the help of Cardinal Utility Analysis,
Ordinal Utllity Analysis: Indifference Curve Analysis: Méaning, Assumptions, Properties,

- Consumer Equilibrium and importance. ©
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Hetermination and firm's equilibrium in

cournot model of g;
Eopoly, monopolistic competition, monopoly and

*t COmpetjtfe,
Pricing Strategjes. MEanan‘ Tvo
es,

Ob
Classical and ke Jectives ang Factors affecting Price Strategies,

Ynesian thag
of consumption; Apepe. o "

Come and emplao
income h'.rpnthesis,

Olute incoma h Yment, Consumption function and theories

VPothesls, Relative income hypothesis and Permanent

Inflation: Meaning

tYpes,
of inflation, demand- pul

and cost-push theories of inflation, causes and effects

Course Outcomes: Thic
Subject ang its

dE‘tEFﬂ‘tEﬂﬂﬁun pr
and production

ugh this course, the students will get-knowledge of economics as a
Importance in business. This will also help them In understanding price
Actices in various types of markets and with the help of demand, consumption

heories decisions can be made sclentifically.

Suggested Readings:

3 i ifth
1. M.L. Seth, Principles of Economics, Lakshmi Narian Agarwal Educational Publisher, Thirty Fift
Edition, 2001

2. Stonier and Hague, A Text Book of Economics, Longman Higher Education, 5th Edition, 1580

3. M L lhingan, Advanced economic theory: micro and macro economics, Vrinda Publicational
Pvt. 13th Edition, 2016

4. Kreps, David M., Course In Micro-economic Theory, Princeton University Press Princeton,
1990.

5. Koutsoyiannis, A, Modern Micro-economics (2nd Edition), Mac mill Press, Londan, 1979.

th
6. Ahuja, H.L, Modern Microeconomics: Theory and Applications, S. Chand Publishing, 19
' ] ey
Edition, 2017.
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1. Gregory Mankiw, N, Principles of Macro Economics, Cengage india Publication, " Eeﬂl!m,
2022 ol

8 Shapirn, £, Macro Economics Analysi, Golgotis Publications, New Delhi 1996,
g, (s Sullivan, Arthur, Macro Economics: Principles, Applications and Tooks, Pearson India
publication, 8" Edition.
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