ACTION TAKEN REPORT
2024-25

Stakeholders: Students

Problems/Outcomes:

% Students are demanding more placement drives, particularly for arts students, as they
currently have fewer job opportunities compared to other streams.
¢+ Students wished to showcase their knowledge, improve their communication skills, and

build self-confidence while promoting culture and tradition.

Action Taken:

v Placement cell of the college organize mock interviews, seminars and placement drives

for students.

v" The college organized “SATRANG” (a Heritage and Cultural Exhibition) to encourage
students to express their talents, enhance creativity, and develop confidence through active

participation.

Stakeholders: Alumni

Problems/Outcomes:
< Alumni have requested regular engagement with the college to maintain connections and

contribute to institutional development.

Action Taken:

v' The institution organized OSA (Old Students Association) Meet, fostering alumni bonding,

professional networking, and meaningful interaction with faculty and students.



Stakeholders: Parents

Problems/Outcomes:

¢ Parents showed keen interest in receiving regular updates regarding their children’s academic
progress, behaviour, and overall development.
% Parents expressed concerns about the safety and security of girl students while commuting

between the college and the bus stand.
Action Taken:

v' The college organized Parent-Teacher meetings and Feedback Sessions to discuss
students’ progress and address parental concerns.
v' The college provides free bus service for girl students between the bus stand and the

college to ensure safe and secure transportation.



